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We are a collaborative 
community that believes 
in and creates  magic. 
Always  curious, we 
continually  challenge 
our understanding of 
ourselves.
 
We  celebrate one 
another. As individuals 
and together as a team. 

We draw strength 
from our willingness 
to be vulnerable and 
communicate

 authentically. 
Our  inspiration  is 
contagious.
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Our customers view us as  
 authentic partners.  

We adapt and iterate to 
meet their needs in our 
pursuit of excellence 
through intelligent  

 design.

Our customers value our 
support and are in awe of 
how we manage to simplify  
the  challenging  subjects 
our content broaches.  
 
They rely on us to be 
experts in our industry, 
and we lead with insight, 
by sharing our knowledge 
through engaging events, 
and information.  
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Our prospects are drawn 
to us because we provide 
answers and solutions to the 
questions they didn’t know 
they had yet. 
When we talk about our 
company, the value of 
emotional intelligence in 
modern work communities, 
or share a piece of content, 
we send the message that 
Verb is THE authority on 
impactful change through 
conscious  

 leadership development.
We are grounded  but still 
innovative.  
When we deliver our 
messages in an  
authentic tone, we’re 
extending an invitation to 
join us on a shared journey 
of discovery and possibility. 



Audience:
Learners

04



verb brand 2021  |  bringing verb to life for audiences

9

Verb learners trust in our 
wisdom. We gently nudge 
them to  challenge the 
assumptions  they hold and

 lead them to the edge of 
their own  curiosity. 

Our goal is to gift  magic. 
A swift exhilarating tectonic 
shift - the lightbulb moment 
when a person, grounded 
in a new found autonomy 
of the mind, watches the 
world open up before them. 

It is in this space that their 
idea of  what is possible 
expands, and the learning 
cycle begins again.
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Investors
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Verb investors are confident 
investors. We’re  grounded  in 
knowledge of our product, 
our audience, and why we will 
win. We don’t just talk about 

 leadership- we  lead with 
insight, actively demonstrating 
our expertise in public, and 
show up in the world through 
external validation as a result of 
our actions.

Verb investors are inspired 
investors. Our gumption and 

 authenticity serve us 
well. People invested in Verb 
view us with the same pride 
and satisfaction we view the 
minds we open and transform 
through our client partnerships 
and the world around us.


